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ABSTRACT 

The article presents the main ideas of sustainable tourism - new form of tourism promoted by authorities, 

environmental and social institutions and international organizations. It implies taking into account economic, 

environmental, and socio-cultural aspect by planning and management of tourism. The article presents historical 

background of the idea of sustainability and main international events concerning this topic. The author 

highlights negative effects of tourism that can be prevented by applying the principles of sustainable 

development. 
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I. Introduction 

Sustainability is a popular trend in nowadays life, concerning development and operation, also in tourism sector. 

However, there is a confusion about the different meanings of sustainability and whether it can be achieved in 

tourism. Therefore a problem arises: does sustainable development apply to tourism? The purpose of this paper 

is to reveal the necessity of sustainable development in tourism due to limited resources and significant concern 

about environment that are to be used by future generations. The object of this article is to present sustainable 

tourism: concept, definition and historical background. Moreover, the author presents its own critical view on 

the sustainable tourism development in Poland – current situation and the need for change. The tasks arising 

from the purpose are as following: to present economic aspect, environmental aspect and socio-cultural aspect 

influencing sustainable tourism. Monographic and descriptive method was applied in the paper. It is worth 

emphasizing that there is a large number of American and English literature on the topic. Sustainable tourism is 

a term often explained, described and used in Western tourism handbooks, sometimes even as a separate 

publication. However, there is not much literature in Polish publications. It may be due to low level of 

development of tourism sector in Poland as a science on tourism is rather young and not well developed yet. The 

other reason may be little interest in the issue of sustainability among touristic facility management. Most of 

Polish literature base on foreign bibliography and international documents introducing sustainability principles. 

II. Legislation and historical background 

Rapid socio-economic development based on the use of natural resources such as space, mineral resources and 

water degraded environment to such an extent that it became necessary to revise rules for the use of the 

environment. Taking into account the irreversibility and limitations of many elements of the natural 

environment, the increasing level of interference in the natural environment through the exploitation, 

destruction, and pollution will lead to a situation in which the socio-economic development is impossible 

without resources. The main role in building awareness about environmental degradation and the depletion of its 
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resources have played in the report “The Limits to Growth” that were published in the late 60s. These became 

the foundation for international discussions. 

III. Principles of sustainable development in tourism enterprises 

The principles of sustainable development in tourism enterprises is applied relatively rare. It is due to the fact 

that tourism businesses in the economic calculation does not include (or include to a limited extent) the social 

costs and costs related to environmental protection. In practice, the most common solutions are those that are 

inexpensive (printing booklets, marking the site, etc.) helping to reduce costs (energy saving in hotels, 

recycling), allow for better positioning of the brand companies to distinguish themselves from the competition, 

induce a positive reaction of customers. 

The most important barriers to the application of the principles of sustainable development by companies should 

include a lack of awareness of the problem, the need to reduce costs and lack of conviction that the use of such 

practices can be reflected in an increased number of clients. Among tourism enterprises organizers of tourism 

and ship-owners rarely apply the principles of sustainable development (mainly due to the high level of variable 

costs and the high elasticity of demand), while the transport undertakings and hotel management often include  

sustainable principles when shaping their product (due to higher share of less price-sensitive business 

customers). The introduction of these principles by companies is also influenced by their surroundings (in 

Northern Europe organizations apply the principles of sustainable development more often than in the 

Mediterranean) and size (larger companies often use this type of practice). 

Local Agenda 21 is a comprehensive plan of action to be taken locally by organizations and local authorities in 

every area in which human impacts on the environment. It is a kind of guide on how to plan regional 

development according to the principles of sustainability. Local Agenda 21 processes emphasize a cooperative 

approach to identifying the community’s goal for tourism and creating an action plan to achieve these goals. 

IV. The impacts of tourism 

The need to apply the principles of sustainable development in tourism sector is very important from the point 

of functioning of this sector, as it is directly and indirectly dependent on natural resources and their quality. 

Meanwhile tourism activities contribute to both positive and negative effects in all three aspects of 

sustainability. 

V. Economic impact 

The development of tourism in a country or region is recognized as a huge economic opportunity to reduce 

poverty by generated income and employment. However, if tourism is not developed and managed responsibly, 

taking into account local needs and concerns, the actual economic benefits may be substantially less than 

expected. The main three economic benefits of tourism are: reduction of unemployment, development of 

infrastructure and financial and non-financial income to the region. The increased spending power of employees 

and their families that results from more tourism jobs. Moreover, economic benefits can sometimes be induced 

in a place a long way from the tourism destination or holiday: for instance, cruise ship workers often send their 

wages back to their home countries. 
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Tourism as every other industry need a well-developed infrastructure network. This means not only roads and 

rail tracks, but also social and cultural infrastructure, such as restaurants, pubs, hospitals, theatres, cinemas, 

entertainment centres etc. Direct benefits are all money that come to the region in a form of expenditure by 

tourists at the destination for food, souvenirs, excursions, tips, etc. They also include money paid by tour 

operators to local suppliers, including hotels and local transport companies. Indirect benefits include income 

generated by goods and services provided to the tourists. For example, food purchased by the hotels can provide 

jobs and revenues for local farmers or factories. Maximizing the use of local products can increase these indirect 

impacts, meaning that a destination needs fewer tourists to generate the same economic benefit. 

The key manner in which local populations fail to benefit from tourism is through revenue ‘leakages’ – when 

the goods and services used in tourism are produced and purchased outside the country or region. In addition, 

government expenditure on tourism infrastructure, such as sanitation, roads, airports or health facilities, may 

mean that less funds are available for basic services for the local population. Other potential costs include the 

expense of addressing air and water pollution generated by tourist activities, losses to the economy caused by 

illness related to pollution, and an increased cost of living for local people, as tourist. Moreover, an inflation of 

prices of goods and services in high-season can be noticed. Labour barrier occurs in the absence of an adequate 

number of workers willing and have the relevant qualifications to work in tourism.  

VI. Environmental impact 

Tourism can have wide-ranging and sometimes irreversible negative impacts on the environment. In some of the 

most extreme cases, long-term environmental degradation has destroyed the very features that once attracted 

tourists to a place, leading tour operators and their clients to abandon the older destination in favour of new, 

undamaged ones. Not properly planned tourism can lead to landscape degradation and biodiversity loss through 

the conversion of natural habitats and damage to coastal areas, forests, coral reefs and other ecosystems. Most 

vulnerable to degradation are considered particularly vulnerable areas with high natural values, including coastal 

areas, alpine areas, freshwater ecosystems and Antarctic and Arctic coasts. Tourism contributes to the disorder 

of water balance, generates the waste produced by tourism enterprises and tourists themselves. Transportation to 

tourism destinations has global impact through the carbon dioxide emissions of aeroplanes and other forms of 

transportation that contribute to human-induced climate change. 

VII. Socio-cultural impact 

Negative consequences of tourism development are associated with changes in the local social environment. 

Foreign guests often disturb in local way of life and social structures and practices. Local culture is 

commercialized, authenticity of the regional culture disappears. There is an increasing number of social 

conflicts and pathology of the local population. 

Tour operators can help encourage positive cultural changes and prevent negative impacts by supporting local 

enterprises and encouraging appropriate behaviour by tourists. Disseminating information on appropriate 

behaviour to clients and reducing the opportunities for them to display inappropriate behaviour may help to 

reduce the chances of conflict and cultural disruption.The model below presents an example of the relationship 

between tourism and local policy taking into account economic, socio-cultural and environmental aspects. Three 
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main aspects make up the tourism industry and its impact on sustainability i.e. transportation, accommodation 

services and purpose of travel. Those three separately also have impact on destination place but seen altogether 

present more general view on the model. The model stresses the importance of responsible managing of tourist 

traffic. 

VIII. Recommendations 

Sustainable development principles are applied in tourism mostly when they are seen as profitable. 

Entrepreneurs in hospitality industry (i.e. providing accommodation service) introduce environmental friendly 

solutions mostly because of economical reason. It can also be seen as an advantage from marketing point of 

view. Eco-labels may attract customers – tourists to specific destinations. Tourism may harm local communities 

by interference of outsiders to the society in destination place. From another point of view, however, tourism 

can help preserving cultural heritage. Historical sites are being renovated and protected to attract visitors, 

although they will last in origin destination for future generations. It is recommended to put more emphasis on 

education of tourists, when it comes to their contact with local communities. More respect and understanding 

should be given to the hosts. Furthermore, accommodation entrepreneurs should consider more, not only current 

needs of their clients, but also future needs of local community. They ought to understand that without the 

cooperation with host society, consideration of the environment, they cannot survive as an attractive tourist 

destination.  

IX. Conclusions 

Application of sustainability principles is the best way to preserve tourism destinations from degradation in 

social, cultural and environmental way. Tourism, properly planned can also increase income and be source of 

wealth of local community. Tour operators are able to attract capital from banks and investors, therefore tourism 

may be seen as easy way to access to capital. Sustainable actions can help lower operating costs by reducing 

generation of waste and usage of water and energy. However, more qualified employees are needed, therefore 

human capital will also grow. A reputation for being sustainable adds value to touristic enterprises' brands and 

strengthens their market position, making them less vulnerable to short-term market and economic changes. In 

this way introducing principles of sustainable development, however is an expensive process, it can be 

profitable in long term perspective. 

  



 

JOURNAL OF CRITICAL REVIEWS  
                                                                                                

                                                                                                        ISSN- 2394-5125   VOL 08, ISSUE 03, 2021 
 

 

453 
 

X. References 

Amerta, I. M. S., Sara, I. M., &Bagiada, K. (2018). Sustainable tourism development. International research 

journal of management, IT and social sciences, 5(2), 248-254. 

Boluk, K. A., Cavaliere, C. T., & Higgins-Desbiolles, F. (2019). A critical framework for interrogating the 

United Nations Sustainable Development Goals 2030 Agenda in tourism. Journal of Sustainable Tourism. 

Dunets, A. N., Vakhrushev, I. B., Sukhova, M. G., Sokolov, M. S., Utkina, K. M., &Shichiyakh, R. A. (2019). 

Selection of strategic priorities for sustainable development of tourism in a mountain region: concentration of 

tourist infrastructure or nature-oriented tourism. Entrepreneurship and Sustainability Issues, 7(2), 1217. 

Ibănescu, B. C., Stoleriu, O. M., Munteanu, A., &Iațu, C. (2018). The impact of tourism on sustainable 

development of rural areas: Evidence from Romania. Sustainability, 10(10), 3529. 

Juma, L. O., &Khademi-Vidra, A. (2019). Community-based tourism and sustainable development of rural 

regions in Kenya; Perceptions of the citizenry. Sustainability, 11(17), 4733. 

Lee, T. H., & Jan, F. H. (2019). Can community-based tourism contribute to sustainable development? Evidence 

from residents’ perceptions of the sustainability. Tourism Management, 70, 368-380. 

Ngo, T., Lohmann, G., & Hales, R. (2018). Collaborative marketing for the sustainable development of 

community-based tourism enterprises: voices from the field. Journal of Sustainable Tourism, 26(8), 1325-1343. 

Pasanchay, K., & Schott, C. (2021). Community-based tourism homestays' capacity to advance the Sustainable 

Development Goals: A holistic sustainable livelihood perspective. Tourism Management Perspectives, 37, 

100784. 

Rasoolimanesh, S. M., Ramakrishna, S., Hall, C. M., Esfandiar, K., &Seyfi, S. (2020). A systematic scoping 

review of sustainable tourism indicators in relation to the sustainable development goals. Journal of Sustainable 

Tourism, 1-21. 

Xiao, W., Mills, J., Guidi, G., Rodríguez-Gonzálvez, P., Barsanti, S. G., & González-Aguilera, D. (2018). 

Geoinformatics for the conservation and promotion of cultural heritage in support of the UN Sustainable 

Development Goals. ISPRS Journal of Photogrammetry and Remote Sensing, 142, 389-406. 


